A Road Map to Successful Self-Publishing®

Step 1:
Concept and Analysis
—Publishing goals
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—Comparative analysis

—Market analysis
(readership)

—Legal issues

—Marketing strategy

Step 2:

Writing and Editing

—Outline (including front
matter and back matter)

—Research

— Writing

—Developmental editing

—Line editing

—Edited draft to peers and
notables for (a) comments
and/or (b) a foreword and
endorsements

— Acquire reprint
permissions at this stage
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Marketing/Sales/Publicity Action
Plan and Timeline
Note: Marketing activity proceeds in

parallel with all the steps: from concept to

publication and beyond. A plan with
milestones is essential.
—Distribution channels

—Research order fulfillment options

—Media (advertising vs. publicity)
—Platform: visibility
—Signings/events

—Reviews

—Sales
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Step 3:
Copyediting
The production
“trigger”
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Step 4:
Design
—Cover
— Interior
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Step 5:
Production
—Obtain ISBN
—Obtain bar code
—Print bids/printer
selection
—Layout
—Proofing
—Indexing
—Prep printer files
—To press
—Review printer
proof pages
—Press check (if
proximity allows)
—Sales

Step 6:

Finished Books
—Order fulfillment
—Review copies
—Signings
—Interviews
—Register copyright
—Sales
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